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Purpose and Objectives 

The purpose of this project is to conduct interviews with PR practitioners in order to 
find out what they have to say about the PR field. We wanted to know what type of 
advice they have for students who will soon be graduating and entering the career 
field, as well as students starting off and deciding to pursue the PR sequence. It is 
important to get the opinion from people that already have work experience, so they 
can serve as a guide and point rising students in the right direction and inform them 
about what skills they need in order to succeed. This research covers information that 
ranges from what PR was like when the PR practitioners initially entered the field, to 
what PR is like now, and what they think it may be like in the future.  Specific 
objectives that were focused on were: 

• To find out what skills/characteristics PR practitioners need 
• The importance of social media and it’s role in PR 
• The importance of internships and experience 

 
Methodology 

The methodology used to gather research was through a personal interview. Initially I 
emailed Laura Somerville, account assistant at Dye, Van Mol & Lawrence, and Jenna 
Broughton, assistant account executive at Waggener Edstrom to schedule an 
appointment at a time that was convenient for them. I was able to schedule a phone 
interview with Ms. Somerville.  She set aside time for me to call her on Thursday 
afternoon, February 19th. I had previously informed her that the interview would be 
around 15 minutes long. I called her around 4:15 p.m. and we began the interview. I 
had about nine questions I was going to ask her about PR. As we talked, I had my 
phone set on speaker and it was held up near the microphone on my laptop so that I 
would be able to record everything through Audacity. The interview lasted 
approximately 16 minutes and 23 seconds. Afterwards I saved the interview and 
turned it into an MP3 file using Lame. Jalyssa’s interview with Ms. Broughton was on 
Wednesday, February 18th, and she had a similar set of nine questions. She contacted 
Ms. Broughton at 8:30 p.m. As she was conducting her interview, she also used her 
cell phone on the speaker setting to record on Audacity. Her interview was 
approximately 15 minutes long.  
 

Results 
PR majors need to focus on specific skills and characteristics when it comes to the 
field of Public Relations. Although Participant A talked about having skills such as: 
having a sense of humor, being proactive and having personality, both participants 
agreed that having writing skills seems to be the most important skill to have when it 
comes to this type of field. Even if you are not proficient at writing, Participant A 
says you should “figure out how to work your ability at your job.” This means that 



although you might not be good at writing, there might be other skills that you posses 
that can help set you apart from others and be recognized. 
 
When it comes to skills and characteristics, Participant B had a slightly different 
outlook. She focused on taking business classes, still paying attention to traditional 
media and always knowing what is going on in the news. In college she minored in 
economics and knows that taking these types of classes has truly helped her for her 
career path. She believes that traditional media will not disappear, so it is still a source 
that could be used. She feels as if traditional media is a more credible piece of 
coverage as opposed to being on the web. She also emphasized knowing what is 
going on around you and staying up to date. “You should get your hands on as much 
information as you possibly can,” says Participant B. 
 
The importance and use of social media is one topic that has many different views. 
Participant A says “it is going towards blogging and online news sources not print 
anymore more.” This is happening, she says, due to companies trying to reach their 
publics directly instead of having to wait on print media.  She says “it is easier to 
promote on the web, then in print, and it is less expensive…it is about creating 
awareness.” This way, companies can send a web blast instead of hoping that their 
press release will be published. 
 
Blogging was another important issue. My team found our participants opinions on 
this subject to be completely opposite. The company that Participant A works for 
does not encourage blogging. This is due to employees publishing information that 
was private or that person not representing themselves in a professional light. She 
uses programs such as Facebook as more of an “observation tool.” Being that anyone 
can access this information, there are a lot of privacy issues to worry about. It is 
because of these issues that Participant A says to hold off on blogging. Although 
privacy might be an issue, it seems as though her main goal with the web is not to 
interact with consumers, but to inform them. 
 
Participant B, however, her company does encourage this kind of interactivity. She 
says, “If you ask your client to blog, go on twitter, or Facebook, you really have to be 
immersed in it yourself. And there is no better way than to get on these sites and 
actually using them.” 
 
One view both participants had in common was to sharpen skills when it comes to 
web 2.0. This way you will be able to become the resource and the person that people 
will want to come to for your opinion and advice. 
 
Having internships is a vital part of the road to an actual career. Both participants 
stressed how important it is to gain extra knowledge and experience from interning. 
Participant A had three internships before she graduated and decided to do two more 
after her graduation. She emphasized that she used these internships to sharpen her 



skills to make sure that they would not get rusty. She did mention the fact that “you 
may have to work for a low budget or for free in order to get your foot in the door.” 
But even if they do not pay you, it is important to know that you could always get 
school credit for it. 
 
For Participant B, she discussed the internship she did with the Tampa Bay 
Performing Arts Center (TPAC).  It was here that she was really able to practice her 
writing skills and perfect it. She also had the opportunity to understand how to write 
a press release and other valuable skills that she could use in her field.  
 

Conclusion 
After interviewing Participant A and B, my team has gathered that it is important to 
focus on your writing skills while still in school, immerse yourself into social media 
and different programs that could help set you apart from others, and do as many 
internships as possible. 
 
            With all of the skills mentioned above, it would be easier and more profitable 
for a person to get a job in this field. They would be able to write press releases, 
interact with consumers, or even create a campaign. 
 
            Some suggestions for a campaign would be to know about marketing and PR. 
Get a hold of as much information as possible so that you can always compare your 
client with other companies. Look at things such as clips of media coverage (online, 
in the newspaper, or even a magazine).  It is important to try to think of new ways to 
deliver fresh content. Utilize blogs and social networks such as Facebook and Twitter 
to your advantage. Participant B says, “With print media when you’re hoping that a 
client’s customer will pick up your publication, there is never really a guarantee.  But 
on a blog, or Facebook, your client can actually directly reach out to their customers.” 
 
Upcoming PR practitioners should try to look at all aspects and platforms of the 
media to make sure that you are fully aware of what is going on and what might be 
your best tactic. Doing this will help to figure out what channel would be best to 
reach your audience. 
 
            The most important advice Participant B gave was “to get into a business 
mindset, and have students look at business challenges because that is ultimately what 
we are using media relations for.” 
 
 
 
 
 
 
 



 
Appendices 
 
Laura Somerville’s Emails: 
 
From: Sierra Johnson [mailto:sjohns12@mail.usf.edu]  
Sent: Sunday, February 20, 2009 2:47 PM 
To: Laura Somerville 
Subject: USF PR Interview 
 
Hello Ms. Somerville, 
  
We are mass communication students at USF and we are working on a project about 
important aspects that professionals/P.R. practitioners would tell rising P.R. students in 
order for them to succeed in the field. Would you have time to participate in a short 
phone interview (15 minutes or less)? We can schedule an interview whenever it is 
convenient for you. Thank you for your time. 
  
Best, 
Sierra Johnson and Jalyssa Elleby  
 Reply Forward 
 
On Mon, Feb 23, 2009 at 11:47 AM, Laura Somerville 
<Laura.Somerville@dvl.com> wrote: 
 
Sierra, 
I would be happy to help you if I can, but I would like to know some more information 
about you.  USF, is that South Florida or San Francisco?  Also, can you give me some 
insight on how you pick the people you interview?  How did you get my name? 
  
Thanks!   
  
Laura Somerville 
Account Assistant 
 
dye, van mol & lawrence 
209 7th Avenue North 
Nashville, Tennessee 37219 
615-780-3311 office 
615-780-3303 fax 
Laura.Somerville@dvl.com 
www.dvl.com 
 
dvl is a founding member of the Public Relations Global Network. www.prgn.org 
 



CONFIDENTIAL: This email and its contents are intended only for the person or entity 
to which it is addressed. All information transmitted in this email, including attachments, 
may contain confidential, proprietary and/or privileged information. All unauthorized 
disclosure is prohibited. If you receive this email in error, please contact the sender and 
delete this email and material from your system. 
 
Sierra Johnson to Laura  
show details Feb 23 (8 days ago) Reply 
From: Sierra Johnson [mailto:sjohns12@mail.usf.edu]  
Sent: Monday, February 23, 2009 9:33 PM 
To: Laura Somerville 
Subject: Re: USF PR Interview 
 
 
 
Ms. Somerville, 
  
Thank you for replying. I go to the University of South Florida. I'm a junior in the mass 
communication program doing the public relations sequence. The class that I am doing 
this project for is PR Research, and it is taught by Dr. Burns. Dr. Burns pulled a list of 
contacts off of her "Linked in" account and she passed them out to the class, so that is 
how I received your name. I hope that helps. 
  
Sierra Johnson 
 
Laura Somerville to me  
show details Feb 24 (8 days ago) Reply 
 
Nice!  Tell Kelli that I said hey.  Sure, I’d love to help you.  How about you give me a 
call later in the week?  Would Thursday work for you?  I don’t have any appointments, so 
you can call at any time.  My office number is in the signature. 
  
Thanks,   
  
Laura Somerville 
Account Assistant 
 
dye, van mol & lawrence 
209 7th Avenue North 
Nashville, Tennessee 37219 
615-780-3311 office 
615-780-3303 fax 
Laura.Somerville@dvl.com 
www.dvl.com 
 
dvl is a founding member of the Public Relations Global Network. www.prgn.org 



 
CONFIDENTIAL: This email and its contents are intended only for the person or entity 
to which it is addressed. All information transmitted in this email, including attachments, 
may contain confidential, proprietary and/or privileged information. All unauthorized 
disclosure is prohibited. If you receive this email in error, please contact the sender and 
delete this email and material from your system. 
 
Jenna Broughton’s Emails: 
 
On Sun, Feb 20, 2009 at 12:48 PM, Sierra Johnson <sjohns12@mail.usf.edu> wrote: 
 
Hello Ms. Broughton, 
  
We are mass communication students at USF and we are working on a project about 
important aspects that professionals/P.R. practitioners would tell rising P.R. students in 
order for them to succeed in the field. Would you have time to participate in a short 
phone interview (15 minutes or less)? We can schedule an interview whenever it is 
convenient for you. Thank you for your time. 
  
Best, 
Sierra Johnson and Jalyssa Elleby  
 
Jenna Broughton to me  
show details Feb 23 (8 days ago) Reply 
 
Hi Sierra - 
 
I would be more than happy to chat with you about a career in PR. I am on the West 
Coast, thus I am three hours behind, so I would just keep that in mind when trying to 
reach me. 
 
Best, 
Jenna 
321.591.3164 
 
Sierra Johnson to Jenna  
show details Feb 24 (8 days ago) Reply 
 
Ms. Broughton, 
  
Thank you for responding. Is there a specific time that would be best for us to contact 
you? Also, if you happen to have/use Skype we could reach you that way too. 
  
Thanks, 
Sierra Johnson 
 



 
 
 
Jenna Broughton to me  
show details Feb 25 (6 days ago) Reply 
 
Hi Sierra, 
  
I am actually working from home today, so if you would like to contact me at 5:30 p.m. 
PT/8:30 p.m. ET and beyond that works. If that does not work for you, we can arrange an 
alternative time. 
  
Best, 
Jenna 
 
 
 
 
 
    
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
Transcript for Interview with Laura Somerville: 

 
Sierra Johnson:  

My first question is what advice would you give to rising PR practitioners? 
 
Laura Somerville:  

In terms of people that are getting ready to graduate? 
 
Sierra Johnson:  

Yes. 
 
Laura Somerville:  

I would say make an effort to get involved into the community as soon as you get 
out into the quote unquote real world.  Join the junior chamber, start playing sports, join a 
church, make an effort to invest as much in yourself as you do in your career. Meaning 
that obviously you’re going to be investing a lot of time and energy into your job on a 
daily basis, but who you are on the outside, outside of work equally reflects your value 
because its all about who you know, what news you know of what’s going on. Just being 
well grounded in information of local, national, celebrity news all of that. Just taking the 
time to really be engaged and active.   

Be proactive look for different opportunities especially right now getting ready to 
graduate. Being able to see opportunities, for example if you are getting ready to even do 
an informational interview, those are interviews with lots of information. Look at the 
clients that they already have, look at what they’re doing, ask questions about what they 
do with their clients.  Come with ideas and say: hey I’ve looked at your client list, I’ve 
looked at what you’ve been doing, here are some things that we’ve been talking about in 
terms of new media and how things are changing, and here’s how I think you can add to 
it. Would there be room for me to work my way in?  

Sometimes you’re going to have to work. Especially right now you’re going to 
have to work for free and I know that’s totally weird to even think about that, but you 
may get to a point where it’s like you have a part time job working somewhere but in 
order to get your foot in the door it’s like: hey would you mind if I worked for you on a 
very limited budget and just work my way in? You have to prove that you’re a value. 
That’s the biggest thing and investing in yourself is the easiest way to really promote that. 
 
Sierra Johnson: 
 So would you say that flexibility is the most important thing in this business? 
 
Laura Somerville:  

Yes absolutely. You are not going to be able to go into a job saying: hey this is 
the job that I want; this is the stair step latter. Like if you get that, that’s amazing you’re 
really lucky because I started as a receptionist and went one way but then got kicked to 
another side of the fence on PR. I’m technically considered account service but I’m also 
considered admin. I will say that one of the biggest things, professors can tell you this, 
but hearing it and really absorbing and realizing it, you’re going to have a lot of blows to 



the ego. Especially when you first get out because being from a great family, which I’m 
sure you are, you and all of you’re friends you’re used to certain things. You’re used to 
getting what you want and expecting, and you graduate thinking I’ll do my internship, I’ll 
do my time and that will be it. Yeah, it’s not over once you finish you’re internship you 
have continue paying your dues. 

So you may not date much because it’s embarrassing to say: hey I’m a 
receptionist but you know you have to do it. Even if you can find a company that you 
want to be working for. If they have a job even taking out the trash, take it because at 
least you get your foot in the door and then you can prove what you can do. So be 
creative because especially right now, now is the time to really invest in doing the 
research and figuring it out like strategies of ways like maybe sending a paint bucket 
that’s creatively tied together with one of their clients or something like that. We have a 
guy named Jeff porter, Porter Paints, he set up a paint bucket to the creative department 
with candy or something, that’s how he kind of got that step in to get noticed. 
 
Sierra Johnson:  

I know everyone stresses internships, but how many did you have before actually 
graduating? 
 
Laura Somerville:  

Let’s see. I graduated with three and then did two more after I graduated. So I had 
five before I got a real job. So I would say it’s really important. If you can get a job 
immediately take it otherwise you need to intern because you don’t want your skills to 
get rusty. Then maybe one of those things is going through the school to get it. The 
places that don’t pay you, you have to take for credit because that’s like a law. I had to 
pay the school in order to be able to intern, and depending on where it is and how much 
it’s worth to you, sometimes you just have to do that. And depending on how much 
support you have or financial, you have to take that up. Sometimes your parents are going 
to have to help you if you really are out on a limb like working in New York, or 
international or out in California.   
 
Sierra Johnson: 
 Do you think that rising PR practitioners should be familiar with social media? 
 
Laura Somerville: 
 Absolutely, yeah. Basically now is the time for you guys to really sharpen your 
skills. I’m already out-dated compared to current college students due to the fact that you 
guys are getting the current technology. However, I’m learning the practical applications 
and how to tie that in. So the biggest thing I would say is learn how to use every possible 
program. Especially learn how to use Outlook, which is the internet email programming. 
Really use excel very well, learn how to use word, learn how to use all the basics. A lot 
of times your employers may be rusty and be like: how do I do this, how do I do this? 
Learn how to do PowerPoint. If you guys can learn to do those basics you’ll become the 
resource. People call me and be like: hey how do I do this? It takes me two seconds to 
figure out how to fix a PowerPoint problem but it was taking them five minutes, and that 



saves them that time. So if you can become that computer resource that’s just one more 
way to prove that you are really valuable.   
 
Sierra Johnson: 
 Does your company encourage blogging at all? 
 
Laura Somerville: 
 It’s a fine line. One thing I will say with internet use right now, one of the big 
things that we’re really kind of discussing and dealing with, I don’t know if you’ve seen 
some of the news on it. A lot of times companies their employees will get in trouble 
because they either publishing information that’s private and they should not have been 
leaking or they’re just kind of putting themselves in a bad like via facebook or whatever 
that may be. It’s a fine line. You have to learn to learn how to represent yourself well. 
The longer you are in this the more you learn, typos all that stuff represents how good of 
an employee you are, your attention to detail. If you’re a great writer, that’s a good way 
to show off your skills. You need to have a niche. 
  I personally don’t really update my facebook as much as I used to I use it more as 
an observation tool. I don’t twitter. There was a company recently where a gentleman 
was visiting a region to visit a client, and he made a comment about how much the area 
was paying him and he could really get some money there. And the company saw it and 
ended up reflecting very poorly on him. So I am going over in the direction of saying as 
little as possible on the internet because anyone can access it so it may be one of those 
things where yeah, you are an amazing writer and you have your niche, and you know 
what you’re doing. If you’re a food writer and blogging about food, but you just also 
need to really have a mature sense of understanding and realizing like anybody can 
access this and people will be finding it.  

Anything you put on facebook, people are going to find MySpace, there going to 
find. You need to be really careful about privacy. There’s a big thing going on with 
facebook about that. It’s a double sword. Personally I would say hold off. Professors may 
not agree with that but until you kind of get a sense of maturity and understanding like 
what your employer says is okay then I would hold off. We’ll Google applicants and if 
we find stuff on them that we don’t think is appropriate that may affect how someone is 
hired or fired. So I just say be very careful.  
 
Sierra Johnson: 
 Do you think that web interactivity, the web 2.0 is that a big thing or how does 
that affect PR? 
 
Laura Somerville:  

What do you mean? 
 
Sierra Johnson: Like as far as the Web sites, more companies are trying to be interactive 
and have different graphics and games and things like that. Do you think that’s an 
important part of PR also? 
 
Laura Somerville: 



 Oh absolutely yeah. One thing one of my roommates works in the music business, 
she’s more of the artist relationship. You’re really driven by the amount of people you’re 
touching on a regular basis, how quickly you can get them information. Say for example 
facebook, by cutting out the newspapers you can directly contact them. Instead of having 
to write a press release your actually sending them the message, you’re sending your 
consumer the message. So anyway that you can kind of promote activity on your Web 
site, repeat views, alter your graphics, that’s a great way of just continuing your 
awareness. Sometimes it’s not necessarily sending news, but it’s more of creating a 
relationship with that person. So it’s definitely all about marketing and PR. It’s not 
necessarily sending the release but just creating awareness. 
 
Sierra Johnson:  

Okay. Where do you see PR from like five to ten years from now? 
 
Laura Somerville: 
 I think unfortunately there is a downturn in newspapers, the actual hardcopy. I 
think a lot of it is going towards blogging. It’s also going to online news sources. 
Facebook and MySpace are probably going to change a lot. I don’t know exactly how it’s 
going to change but there’s going to be a shift. I think there’s going to be a lot more 
trying to reach the public directly as opposed to going through media outlets.  

I would say writing skills are very important I’d be very keen on that. You need to 
know how to write a press release like straight forward but then you also need to know 
how to have a sense of humor and personalization. For example, I was a journalism major 
and I really honestly hate to write because I don’t do it on a regular basis. I learned how 
to write the pyramid scheme but I didn’t learn how to write more of the feature release 
with that sense of humor that really draws you in and personable. You know sometimes 
you read stuff and you’re like: wow that was really humorous and just warm and 
comforting and you get the personality of it. That stuff is hard to write. It’s very hard to 
write and you have to be good at it. And that’s what’s really going set people apart. 

 If you can write the releases, pitch it and then follow up with the people and have 
that niche. You have to be able to do the basics but then you also have to have the basis 
of who you are as a person. You have to be able to take your strengths and apply it. 
Figure out how you can create your own corner. You may not be good at writing a press 
release, but still learn how to do it and then figure out how to take say if you have an 
artistic ability and figure out how to work that into your job so then you can really kind of 
box out and have that niche. And I think that’s going to be more of a focus later on. 

 
Sierra Johnson: 
 My last question is how important is research in you job? 
 
Laura Somerville: 
 Research. It’s pretty important, we’re always comparing to other companies. And 
we’re always doing clips; I check all of our clips on a regular basis for our clients of 
media coverage that we’re getting. So that’s kind of a form of research. Just in terms of 
seeing what reporters are writing about, seeing what the current trends are, comparing to 
our competitors, and seeing what they’re doing. It’s more of being self aware and being 



aware of what’s going on with major publications. Like news sources, USA Today,  New 
York Times, Wall Street Journal, paying attention to celebrity stuff. Figure out what the 
top publications are and just stay immersed in it. 
 
Sierra Johnson: 
 Okay that was my last question. Thank you very much for your time…. 
 
 
 
 
 

Interview Transcript of Jenna Broughton 
 

 
Jalyssa Elleby: 

 If you were creating a campaign to attract college students to the field of PR, 
what do they think is important to tell prospective PR majors about the field? 
 
Jenna Broughton:  

I think one of the most important things I would tell PR students about the field is 
that it is so important to get your hands on as much information as you can. Whether it be 
to reading news about a particular industry your looking to go into, reviewing case 
studies of previous campaigns that are successful or maybe evaluating campaigns that 
have not been a success.  

Also I would definitely look at the changing media landscape. In the past year and 
a half that I have been in PR I have been seeing a huge shift in the media. It’s really gone 
from print media to online publications as well as integrating social media into PR 
campaigns as well as utilizing these tools. So I think this is where PR students can really 
leverage something that is like second nature to them. I think that that has been one of my 
biggest assets that I have been able to offer senior level executives my insight into social 
media. 
 
Jalyssa Elleby:  

That was actually my second question. Well, it’s around my second question. 
How do you think web 2.0 will affect PR including social media? 
 
Jenna Broughton:  

Yeah, it is really changing things. I think that there is definitely this need to 
always deliver fresh concepts. Because we are on a 24 hour news cycle, with print media 
you are looking at timelines that put publications out 2-3 months out.  

And I think one of the really great things is that we are trying to use social media 
for is that this takes your clients and puts them in direct contact with their customer; 
which is always ultimately the end goal. And with print media when you’re hoping that a 
client’s customer will pick up your publication, there is never really a guarantee.  But on 
a blog, or Facebook, your client can actually directly reach out to their customers. This is 
really powerful. I think it also humanizes and adds some authenticity to the message that 
the company is trying to get out there. 



 
Jalyssa Elleby:  

So you think it’s going to be good for upcoming PR practitioners to be familiar 
with this new kind of social media. 
 
Jenna Broughton:  

Oh, absolutely. I think that if I were a PR student now, then that would be. I 
would look at Facebook. Which I think, again, we have a leg up because we have been 
using it throughout our whole collegiate career, that I would encourage PR students to 
begin looking at how companies can incorporate them into a broader communication 
program. 

 Of course, you should also be looking at sites like Linked in. And another site I 
am sure people are familiar with is Twitter. 
 
 
Jalyssa Elleby:  

Does your company encourage employees to blog? 
 
Jenna Broughton:   

Oh absolutely, I mean I think it is very important that we practice what we preach. 
If you ask your client to blog, go on twitter, or Facebook, you really have to be immersed 
in it yourself. And there is no better way than to get on the sites and actually using them. 
 
 
Jalyssa Elleby:  

So right now you think that the most important thing to know about the business 
is just social media, what is the most important thing to know about this business? 
 
Jenna Broughton: 

 Umm, I think that it only one facet of the communication program. I mean 
obviously I think that social media is not the only way I think that it is an important 
element, but I would only look at it as only one tactic, and a broader communication. 
 
Jalyssa Elleby:  

So is there anything thing else that you think would be just as important to look 
at? 
  
 
Jenna Broughton:  

Yeah, I think that traditional media still plays a very significant role. Things that 
you still hear, like the rise of social media; clients still want that reputable piece of 
coverage that you get from the wall street journal.   

I do not think that the emphasis from print media is going to just disappear, just 
that when opening the door; there are other types of media. I think that social media just 
becomes a different channel to reach their audience 
 



 
Jalyssa Elleby:  

At your job, is research very important and what type of research do you use? 
 
Jenna Broughton:  

Absolutely, and I think that it goes back to the whole reading thing. It is a very 
big part of my job to know what is going on with the news. I mostly work in high tech 
PR, so most of my clients are new to me. So it is very important to be aware in what is 
going on in the broader technology market.  

Of course it is also important to be very knowledgeable with my client’s products 
and solutions and to know the competitors, and to know how to be sufficient in the 
market.  
 
Jalyssa Elleby:  

What type of research do you do and/or use? 
 
Jenna Broughton:  

A big part of the job is that there is also a lot of analysts’ information that we do. 
So these are people who are doing research on market trends and looking at the company 
through the market and how they all match up with one another. 

 A lot of companies look to these reports and determine what type of products that 
they want to buy. So obviously it is important for me to make sure that my clients 
eventually get mentioned in those reports. 
 
 
Jalyssa Elleby:  

So before you started working for the job that you are at now, back in college, 
was there any internship that you had? 
 
Jenna Broughton:  

I did. I had an internship with the Tampa Bay Performing Arts Center (TPAC). 
 
Jalyssa Elleby:  

Do you feel like you learned anything there? 
 
Jenna Broughton:  

Oh, absolutely, I think that it is a little bit different than I thought. I think it 
depends on the sector that you go into, it does vary as far as what your role and 
responsibilities are going to be.  At TPAC one night, I was really fortunate to really hone 
in on my writing skills. I got a lot of experience writing press releases and media works. I 
also had the opportunity to help with getting press results, which was really valuable.  
 
 
 
 
 



 
Jalyssa Elleby:  

So out off all of the experience that you have gained from your internships and 
now actually doing what you went to school for, is there any kind of important advice 
that you could give to new PR practitioners coming up in the world? 
 
Jenna Broughton:  

I think that one thing; I want to put some emphasis on taking some business 
classes as part of the core curriculum of being a PR major. Because of what’s happening 
with PR. I think you guys have talked about integrated marketing communications. 
Really I think PR is not just one thing. I do not think that someone just in media relations 
will help you in the long term. So I think I just want to encourage PR people to kind of 
look beyond just the media relations and think of it as a business. This way when you go 
into an agency and a company hires you as an external agency, they are looking at some 
who could be an intension of the marketing department.  

So I think it is important to get into a business mindset, and have students look at 
business challenges because that is ultimately what we are using media relations for. You 
know I think it is about obviously you want to create noise awareness, but at the end of 
the day, you need to look at what type of business. And what are you going to solve for 
your client. I think looking at PR that way and in more, as a business tactic is a great way 
to incorporate that. I think you really need to think like a business person.  
 
Jalyssa Elleby:  

Did you minor in business in college? 
 
Jenna Broughton: 

 I actually minored in economics. And I think that has been an asset for me in a 
lot of ways.  
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 
 

Interview Guide: 
 
 
- What advice would you give to rising PR practitioners? 
 
- Would you say that flexibility is the most important thing in this business? 
 
- How many internships did you have before actually graduating? 
 
- Do you think that rising PR practitioners should be familiar with social media? 
 
- Does your company encourage blogging at all? 
 
- Do you think that web interactivity, the web 2.0 is that a big thing or how does that 
affect PR? As far as the Web sites, more companies are trying to be interactive and have 
different graphics and games and things like that. Do you think that’s an important part of 
PR also? 
 
- Where do you see PR from like five to ten years from now? 
 
- How important is research in you job? 
 
 
 
 
 


